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Qualtrics and Survox Team Up to Optimize Respondent Targeting across Web 

and Phone for Faster Time to Insights 
San Francisco, CA, December 10, 2015 – Survox, the global leader in phone survey automation, today introduced 
the next version of their multi-mode solution for the Qualtrics Research Suite. Researchers using Qualtrics for web 
surveys have been able to add live or automated phone interviewing (CATI and IVR) with the Survox solution for 
Qualtrics. The two platforms are now further integrated to optimize respondent recruitment and shorten the 
overall data collection period by synchronizing quota across phone and web.   

The Survox solution for Qualtrics frees researchers to design their data collection strategies in whatever method 
best fits their research needs.  Providing respondents with a choice of engagement mode helps researchers reach 
specific demographics and increase response rates.  “We have streamlined the process to leverage one survey, 
across multiple channels, to create a single data set for analysis,” said Survox President and CEO Mary McDougall.  
“Respondent targeting identifies under-represented groups and focuses recruitment resources to achieve quota 
faster and reduce the need to weight results.”  

Survox solution for Qualtrics offers a true multi-mode, mixed-vendor solution, enabling best-of-breed survey 
authoring, phone-based data collection, and analysis—while promoting a simplified user experience.   “Business is 
moving rapidly and decision makers are looking for insights as quickly as possible,” states Jeff Harvey, Director of 
Global Alliances & Partners at Qualtrics. “Intelligent respondent recruitment across a range of channels ensures 
the quickest turnaround with more complete coverage.” By offering another means of engagement—phone—the 
Qualtrics Research Suite expands its capabilities to collect more customer insights and to better serve its 
customers. 

The Survox solution for Qualtrics optimizes respondent targeting to deliver fast insights: 

• Quota synchronization occurs in real time, ensuring the call center never calls over quota which saves 
labor, telco and sample management costs.  

• Project managers can more readily focus recruitment on audience segments that need more responses, 
helping to fill quotas and minimize weighting. 

• Other advanced integration enhancements allow: 
o Respondents to start a survey on the phone, and later complete the survey on the phone or on 

the web. 
o Call center supervisors to better monitor interviewers for training and quality control purposes. 

 

The Survox solution for Qualtrics continues Survox’s mission to drive down costs and remove obstacles for 
businesses taking a multi-channel approach to research design. One survey with several collection methods and 
one response repository increases the response rate and provides a more in-depth view of the customer 
experience.  With less need for weighting, results can be analyzed more quickly, giving decision makers needed 
insights faster. 
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About Qualtrics 

Qualtrics is a rapidly growing software-as-a-service company and the provider of the world’s leading insight 
platform. More than 8,000 enterprises worldwide, including half of the Fortune 100 and 99 of the top 100 business 
schools, rely on Qualtrics technology. Our solutions make it fast and easy to capture customer, employee, and 
market insights in one place. These insights help our clients make informed, data-driven business decisions. Global 
enterprises, academic institutions, and government agencies use Qualtrics to collect, analyze, and act on voice of 
the customer, customer satisfaction, employee engagement, 360-degree reviews, brand, market, product concept, 
and employee feedback. To learn more, please visit www.qualtrics.com. 

 

About Survox 

Survox® respondent targeting and phone data collection solutions empower decision makers using market 
research or public opinion polling to gain fast, accurate insights from a precise set of respondents. We provide a 
unified platform for respondent recruitment and multi-channel survey execution across a mix of modes – phone, 
online, and IVR – and vendor solutions. The Survox solution delivers real-time, operational control, which helps 
researchers complete projects quickly and cost effectively. For more information, visit www.survoxinc.com 
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